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ATLANTA HAWKS BASKETBALL CLUB NAMES MICHAEL DRAKE AS SENIOR VICE PRESIDENT OF CORPORATE 

PARTNERSHIPS AND PREMIUM SALES 

  

ATLANTA, GA – The Atlanta Hawks Basketball Club has hired nationally-recognized, sports sales and marketing executive 

Michael Drake as its Senior Vice President of Corporate Partnerships and Premium Sales. He most recently served as SVP 

& Chief Revenue Officer of Business Operations for AMB Sports & Entertainment (AMBSE), overseeing all ticket 

operations, service initiatives and marketing and analytic strategies for suite, loge, season ticket and seat license sales 

for the Atlanta Falcons, Atlanta United and Mercedes-Benz Stadium (MBS). 

  

In his new role, Drake will be charged with driving corporate partnership and new premium space revenue for the 

organization inside the soon-to-be new Philips Arena. In addition, he will be a key member of the executive team 

responsible for partnership and innovative activation efforts for the Hawks-related downtown real-estate project taking 

place around the new arena. 

  

“This is an amazing time to join the Hawks organization. I’ve been fortunate enough to help launch three incredible 

stadiums and although there were a number of opportunities across the country, I quickly saw nothing compared to this 

year-round sports and live entertainment approach happening in downtown Atlanta with this new arena,” Drake said. 

“The Hawks have a tremendous ownership group and I look forward to not only broadening the first-of-its-kind fan 

experience initiatives inside the arena, but engaging the community to further support the Hawks’ integration with 

downtown Atlanta.” 

  

With AMBSE, Drake led an 80-person sales group that helped the Falcons and Atlanta United meet or exceed company 

sales goals as they opened MBS. Prior to his work on MBS, Drake served as vice president of Legends Global Sales where 

he led and played a key role in the new stadium projects for two of the NFL’s most historic teams, the San Francisco 

49ers (Levi’s Stadium) and the Dallas Cowboys (AT&T Stadium). 

“We feel fortunate to be able to add someone with Michael’s vast knowledge to our team. His experience launching 

three world-class stadiums in Mercedes-Benz Stadium, Levi’s Stadium and AT&T Stadium will aid us greatly as we 

continue the transformation of Philips Arena into a state-of-the-art fan-focused sports and entertainment venue,” Chief 

Revenue Officer Andrew Saltzman said. 

 

#TrueToAtlanta 

  

With a bold identity and strong new ownership, the Atlanta Hawks Basketball Club and Philips Arena remain committed to making Atlantans proud 

on the court and off. The 2014-15 Southeast Division Champions, the Hawks have made the postseason in 10 consecutive seasons and reached the 

Eastern Conference Finals for the first time in franchise history in 2015. Off the court, the organization has built a culture of inclusion, diversity and 

innovation, all with a touch of Southern Hospitality. It continues into the community where the organization builds bridges through basketball, 

whether by constructing and refurbishing courts in Atlanta neighborhoods, providing scholarships to our basketball camps, or surprising and 

delighting our fans with unique Atlanta Hawks experiences. Atlanta Hawks Membership, which includes your seat for every home game for the 

2017-18 regular season games, is on sale now at www.hawks.com/membership or by calling 866-715-1500! For more information on the Hawks, 

log on to www.hawks.com today or follow us on twitter @ATLHawks. 
 

 


