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HAWKS AND BUD LIGHT SING A NEW TUNE FOR SWIPE RIGHT NIGHT ON APRIL 6 WITH  

A PERFORMANCE BY GRAMMY®-WINNING ARTIST MONICA  

Atlanta’s Own Multi-Platinum Superstar Monica Is Set for Halftime Show as the Hawks Take on the Celtics 

and Fans Get Friendly by Swiping Right with Tinder  

 
 

ATLANTA, GA – The Atlanta Hawks and music superstar Monica announced today she will be performing during halftime 

when the team brings back the very popular Swipe Right Night on April 6.  This year the event is sponsored by Bud Light 

and takes place at the game against the Boston Celtics.  That night fans can use the Tinder app inside the arena to gain 

access to special perks and meet up with matches in real time.  Additionally, those who connect may get a courtside seat 

to the in-game concert by native Atlantan Monica, one of music’s reigning voices with more than 25 million records sold. 

 

The Grammy winner’s appearance marks the first by an R&B songstress as part of the Hawks concert series.  Past per-

formers at games just this season have included many of Atlanta’s hottest names in hip hop like Gucci Mane, 2Chainz, 

Migos and Lil Yachty.  

 

“Atlanta is home and there’s no place like home.  I’m excited to perform during halftime for our own Atlanta Hawks and 

bring people together for Swipe Right Night.  This city, my friends, family and fans always show me such great love and 

support, this is going to be a good time for all.  I’m an Atlanta girl,” said the multi-platinum selling Monica 

 

Whether Hawks fans are looking to meet new friends or make a possible love connection, the night will offer several 

opportunities, including the “Swipe Right” lounge, presented by Bud Light, where Tinder users can turn on-line interest 

into real-world interaction.   Guests who are 21 and up, can access the lounge by showing their Tinder profile via the 

mobile app on their smartphones. Bud Light will provide complimentary beverages, branded merchandise and more to 

make the private suite the hub for a great night out with acquaintances old and new. 

 

The Hawks are encouraging everyone to get to the game early for the chance to get upgraded and see Monica’s perfor-

mance up close from the players bench.  The team will be giving the VIP experience to a lucky few who check into the 

Swipe Right lounge during the first half of the game.  

 

”When the Hawks presented Swipe Right Night as an opportunity for Bud Light to be involved, it made perfect sense. 

Bud Light is consistently there for the moments when you’re building connections with others,” said Courtney Baker, 

Senior Regional Brand Manager for Bud Light. “Reaching beyond the mobile screen resonates with our consumers who 

crave authentic, emotional experiences with others.” 

 

The Hawks are offering a “Swipe Right Pack” that includes 2 tickets plus $20 food & beverage credit ($10 per ticket) at 

Hawks.com/swiperight  

                                                                                                                                                                                                              

The Tinder app is compatible with Android and Apple devices and is available for download from the iTunes or Google 

Play stores.  Get more information on Tinder at www.gotinder.com.  

  



Bud Light reminds everyone that you must be 21 or older to consume alcoholic products and to always enjoy them re-

sponsibly.   

 

Tickets for the Hawks’ Swipe Right Night can be purchased at www.hawks.com. 
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#TrueToAtlanta    #SwipeRightATL 

  

 
About the Atlanta Hawks 

With a bold identity and strong new ownership, the Atlanta Hawks Basketball Club and Philips Arena remain committed to making Atlantans proud 

on the court and off. The 2014-15 Southeast Division Champions, the Hawks have made the postseason in nine consecutive seasons and reached 

the Eastern Conference Finals for the first time in franchise history in 2015. Off the court, the organization has built a culture of inclusion, diversity 

and innovation, all with a touch of Southern Hospitality. It continues into the community where the organization builds bridges through basketball, 

whether by constructing and refurbishing courts in Atlanta neighborhoods, providing scholarships to our basketball camps, or surprising and de-

lighting our fans with unique Atlanta Hawks experiences. Atlanta Hawks Membership, which includes your seat for every home game for the 2017-

18 regular season games, is on sale now at www.hawks.com/membership or by calling 866-715-1500! For more information on the Hawks, log on 

to www.hawks.com today or follow us on twitter @ATLHawks. 

 

About Tinder 

Launched in 2012, Tinder is the world's leading social app for meeting new people. With its global reach, people in all 196 countries around the 

world are swiping right to connect with others, making it a top 10 lifestyle app in more than 110 countries. In 2015, the company introduced Tinder 

Plus, giving subscribers access to premium features, Rewind, Passport and more. Each day, 26 million matches are made on Tinder with more than 

20 billion matches made to date. 
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