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HAWKS AND ANHEUSER-BUSCH COMBINE BUDWEISER AND BASKETBALL  

FOR LIMITED-EDITION TEAM CANS  

Co-Branded Budweiser Cans Enter Atlanta Market for a Limited Run 

 

ATLANTA – The Atlanta Hawks Basketball Club and Anheuser-Busch have collaborated to introduce co-branded 

Budweiser cans to celebrate the start of the season. Atlanta Beverage Company and Eagle Rock Distributing Company 

are distributing over 600,000 12-ounce cans in the local market, featuring the Hawks’ primary logo alongside 

Budweiser’s iconic logo. 
 

“We’re very excited to partner with Anheuser-Busch to provide Hawks fans of legal drinking age with a unique way to 

support their favorite club,” said Andrew Saltzman, EVP and Chief Revenue Officer of the Atlanta Hawks and Philips 

Arena. “With our co-branded cans, local fans can support Atlanta’s team while drinking ‘The Great American Lager.’” 
 

Shoppers will see 12-packs of the Budweiser Hawks cans displayed in retail locations at targeted sites in the 

Metropolitan Atlanta market and visitors to Philips Arena can purchase them at select locations in the venue. Arena 

caterer Levy Restaurants will serve the team cans to guests who order Budweiser in suites, as well as members who 

access the team’s premium Hardwood Club. Additional Budweiser co-branded items including merchandise, team 

schedules, billboards, and retail signage will also be in market in support of the partnership. 
 

“Anheuser-Busch is a proud partner of the Atlanta Hawks and the National Basketball Association (NBA) and we’re 

excited to bring these new can designs to the market,” said Nick Kelly, Director of Experiential Marketing at Anheuser-

Busch. “Enhancing our packaging with team marks enables us to better connect with the fan base and perfectly fits in 

with our fan-centric approach in sports marketing.” 
 

ATTACHMENT 

Hawks Bud Can Billboard.jpg – An image of a billboard promoting the new co-branded Atlanta Hawks and Budweiser 

beer cans. (Anheuser-Busch) 
 

 

# TrueToAtlanta # 
 

With a bold identity and strong new ownership, the Atlanta Hawks Basketball Club and Philips Arena remain committed to making Atlantans proud 

on the court and off. The 2014-15 Southeast Division Champions, the Hawks have made the postseason in nine consecutive seasons and reached 

the Eastern Conference Finals for the first time in franchise history in 2015. Off the court, the organization has built a culture of inclusion, diversity 

and innovation, all with a touch of Southern Hospitality. It continues into the community where the organization builds bridges through basketball, 

whether by constructing and refurbishing courts in Atlanta neighborhoods, providing scholarships to our basketball camps, or surprising and 

delighting our fans with unique Atlanta Hawks experiences. Atlanta Hawks Membership, which includes your seat for every home game for the 

2016-17 regular season games, is on sale now at www.hawks.com/membership or by calling 866-715-1500! For more information on the Hawks, 

log on to www.hawks.com today or follow us on twitter @ATLHawks. 

 

About Budweiser 

Budweiser, an American-style lager, was introduced in 1876 when company founder Adolphus Busch set out to create the United States' first truly 

national beer brand – brewed to be universally popular and transcend regional tastes. Each batch of Budweiser stays true to the same family recipe 

used by five generations of Busch family brewmasters. Budweiser is a medium-bodied, flavorful, crisp and pure beer with blended layers of 

premium American and European hop aromas, brewed for the perfect balance of flavor and refreshment. Budweiser is made using time-honored 

methods including "kraeusening" for natural carbonation and Beechwood aging, which results in unparalleled balance and character. 


