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Q&A: Dominique Wilkins talks Atlanta as a NBA town, CBA Sports partnership, financial advice for young 

athletes 

By Phil W. Hudson 

On April 1, Atlanta Business Chronicle’s Phil W. Hudson spoke to Dominique "The Human Highlight Film" 

Wilkins. Wilkins, a former Atlanta Hawk and Georgia Bulldog, is one of the most iconic players in this 

history of the game. He was inducted into the Naismith Memorial Basketball Hall of Fame in 2006, 

honored with his own statue at at Philips Arena in 2015 and was elected into the National Collegiate 

Basketball Hall of Fame in March. In addition to his current work as a TV analyst for the Hawks 

alongside Bob Rathbun and as vice president of basketball operations for the club, he entered into a 

joint venture with his wife, Sunny Wilkins, and CBA Sports, which sells the “Dominque Wilkins’ Signature 

Series Sport Courts.” 

Dominique Wilkins: I looked at their product a while back and really loved it. CBA’s products have 

become even more advanced over the last couple of years. This is something I’ve wanted to do for 

awhile. I’ve wanted to put one of their courts in my backyard for a longtime. One night I had a vision and 

I wanted to do my own signature courts. I wondered if anyone had every done their own signature 

basketball courts and no one had thought of that. So I had a vision and met with Jay Lilley, CBA’s vice 

president of marketing and business development, and I told him what I was thinking and asked him if 

he could bring it to life and put it on paper. I told him everything I envisioned and it came out better 

than I even imagined. My whole objective was to bring backcourt basketball back into the homes of 

families to be able to give parents a more interactive experience with their children. It’s not just 

basketball, it can be used for volleyball, tennis, really anything. It’s a multifaceted court but the 

basketball side of it is what I was so passionate about. I just wanted to bring that experience into 

people’s homes. The Hawks did a great job by partnering with CBA Sports to bring courts to places 

around the city, which helps make these neighborhoods vibrant and fun. It creates a safe haven and 

that’s always a great thing. But my vision with CBA was to create something that was different, 

something that was new and something that a basketball player has never really thought about. I 

wanted to do something other than be a sponsor of a company. I wanted to be a partner because it 

provides a platform where I can use my creativity. One of the things we talked about was that I would to 

to the homes of the first five families who buy the court and spend sometime with them to give them a 

better idea as to how to use this product. This is another way to show people that I care about the game 

of basketball but more importantly that I care about the city and how we look at basketball. But it’s not 

just Atlanta. I’ll be going out to a ribbon cutting for the first recipient of our court at Lambda Chi 

fraternity at Auburn University. They don’t know I’m coming but I want to show them how much we 

appreciate them purchasing our court. 

ABC: In what other businesses do you have your hand? 

DW: I’m very heavily involved with diabetes with Novo Nordisk, the healthcare company. It’s one of my 

biggest passions in the world — it’s kind of a calling for me. We want to help doctors and patients build 

better relationships. I’ve been with Novo Nordisk for over 18 years doing diabetes awareness all of the 

United States. I also do a lot of lobbying work on Capitol Hill and I’m the Diabetes Ambassador for the 

state of Georgia. 



 

 

 

ABC: Today’s professional athletes are making more money than every. How would you them to 

handle their finances? 

DW: It’s true. Do you think so? (Laughs) The first time I would tell young athletes is to be involved in 

your own finances. Ask questions. At the end of the day, you can live with you messing it up but you 

can’t live with someone else messing it up. Always be aware of where your money is because it’s what 

you do today that dictates where you are in the future. You have to be smart. You have to have smart-

reputable people around you. You shouldn’t let one person handle everything, that’s where guys get 

into trouble. 

ABC: If you could do it again, what would you have done differently financially? 

DW: Yes, there are things that we all look back on that we wish we could change. I was fortunate 

enough to realize when things weren’t looking right that I needed to take control. That keeps you from 

being that guy who looks up at the end of their career and doesn’t know what happened to their 

finances. It’s smart to be involved. You have to set your life up for life after basketball. 

ABC: Other than the big money, what are the biggest differences between the sports contracts of 

today and ones from your playing days? 

DW: Yeah, (Laughs) lots of money. It’s not that much different in-terms of the contract itself, it’s the 

amount that is different. The commissioner has done a good job taking this league to the next level. 

Basketball is great and it’s because of what the commissioner has create and what we as players have 

helped the young guys of today be able to achieve. 

ABC: The last time we spoke, you said because the Hawks were playing so well your jersey was selling 

better. How much income can a former player generate from merchandise sales and other residual 

income steams? 

DW: I hope it sells well anyway. (Laughs) My life is about finding different residual income streams that 

will help my family live comfortably. At the end of the day, that’s what it’s all about. I’ve lived a great 

life, I’ve had fun and all that but what I do is all for my kids. That’s what I work hard for. I’m fascinated 

by different types of businesses. I’ve always believed if you’re involved with something, you have to be 

physically involved because if you’re not physically involved with business, it won’t work. I think a 

billboard ad only goes so far. If you’re not physically involved with something you believe in, you’re not 

going to get the most out of it. But to answer your question, your jersey sales depend on what you did 

as a player. It’s as simple as that. 

ABC: Is Atlanta a good NBA town, in terms of fan interest and support? 

DW: I think it definitely has become one. It’s come back, especially with what these guys did last year 

and are doing this year. They brought basketball back here and I’m proud of that. I’m proud to be 

around these guys. 

ABC: What are you most proud of in your career? 

DW: I played against some of the greatest players in the world in that era and played on the same level 

that the greats played on — that’s the most memorable. I played with guys that I loved. Those guys that 

I played with in Atlanta was the highlight of my life. I love this city and this organization. 

ABC: What do you want your legacy to be after you’re gone? 



 

 

 

DW: I want people to know how hard I worked on and off the court. That I never settled for second best 

and I never complained. I want to be known just as the guy who gave it his all. 

 

  


