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THE ATLANTA HAWKS BASKETBALL CLUB TEAMS UP WITH ATLANTA BUSINESS CHRONICLE TO GROW 

ENGAGEMENT WITH BUSINESS COMMUNITY 

 

ATLANTA -- The Atlanta Hawks Basketball Club today announced an alliance with the Atlanta Business Chronicle to grow a 

greater engagement and closer relationship between the organization and Atlanta’s business community. The two 

organizations will collaborate on unique business networking opportunities, education and training seminars on team building 

and winning strategies with the Hawks basketball staff and leadership team, a corporate basketball challenge competition and 

other special exclusive events at Philips Arena, the top sports and live entertainment venue in the Southeast. 

 

“C-level executives and their companies emphatically tell us that professional sports play a very important client 

entertainment, employee entertainment, and personal entertainment role in their lives,” said Ed Baker, Publisher of Atlanta 

Business Chronicle. “Partnering with the Atlanta Hawks on multiple initiatives is a great opportunity for corporate Atlanta to 

build a stronger relationship with our city’s NBA team.” 

 

The Atlanta Business Chronicle is the city’s premier business outlet with a substantial weekly print circulation, large online and 

digital presence and weekly television show entitled, “Atlanta Business Chronicle’s Biz” airing on WXIA.  

 

“For years, the Hawks and Philips Arena have proven to be top entertainment options in Atlanta, and with the soaring 

popularity of our team and our venue, that is a trend that is sure to continue,” said Hawks and Philips Arena CEO Steve 

Koonin. “Our club’s commitment to attracting a diverse, millennial audience led to a league-leading attendance increase and 

sold out crowds at 32-of-the-final-35 home games of the season. Partnering with the Atlanta Business Chronicle to better 

connect with Corporate Atlanta is an equally important initiative that we are thrilled to roll out.” 

 

An Atlanta Hawks Membership provides exposure, recognition and return on investment that all businesses strive for in 

corporate partnerships.  Business members will also receive exclusive access to the best networking events the Atlanta 

Business Chronicle and the Atlanta Hawks have to offer.   

 

Hosting 64 events and 608,084 guests during 2014, Philips Arena earned a spot among the world’s top 10 venues worldwide 

based on ticket sales. Leading entertainment industry publication, Pollstar Magazine, ranked Philips Arena No. 10 in the world 

and No. 4 in the United States in its 2014 Year End ranking. 

 

“This is a terrific time for our business community to get more engaged along with the Hawks and Philips Arena,” Baker said. 

“We are very excited to break new ground on meaningful activities with the Hawks where time is well spent and everybody 

wins.” 

 

### 

 
About the Atlanta Hawks 

With a bold identity and strong new ownership, the Atlanta Hawks Basketball Club and Philips Arena remain committed to making Atlantans proud on the court and off. The 

2014-15 Southeast Division Champions, the Hawks have made the postseason in eight consecutive seasons and reached the Eastern Conference Finals for the first time in 

franchise history in 2015. Off the court, the organization has built a culture of inclusion, diversity and innovation, all with a touch of Southern Hospitality. It continues into the 

community where the organization builds bridges through basketball, whether by constructing and refurbishing courts in Atlanta neighborhoods, providing scholarships to our 

basketball camps, or surprising and delighting our fans with unique Atlanta Hawks experiences. Atlanta Hawks Membership, which includes your seat for every home game for 

the 2015-16 regular season games, is on sale now at www.hawks.com/membership or by calling 866-715-1500! For more information on the Hawks, log on to www.hawks.com 

today or follow us on twitter @ATLHawks. 

 


