
    

FOR IMMEDIATE RELEASE: 6/1/15 
CONTACT: Garin Narain or Jelani Downing, Hawks Corporate Communications (404) 878-3800 
 

 

PAC-MAN IS HERE TO STAY! THE ICONIC LOGO IS OFFICIALLY THE PRIMARY ONCE AGAIN 
The Primary Logo also Welcomes Fans into the Atlanta Hawks Basketball Club  

 
 

ATLANTA, GA ----- It’s official! The evolved interpretation of the iconic and classic team mark used from 1972-1995 as 

well as during this year’s record-setting season is the team’s primary logo once more. In addition to returning to the 

enhanced logo, the team’s primary logo will be encircled by the Atlanta 

Hawks Basketball Club wordmark (see right).  

 

“Our fans have been so excited by the return of the iconic Pac-Man logo. This 

season, we set merchandising sales records for Hawks and Pac-Man gear so it 

was a natural move to make Pac-Man the primary logo for the Atlanta 

franchise. The addition of the Atlanta Hawks Basketball Club to the logo is 

just as meaningful as it speaks to our belief system that an inclusive and 

welcoming culture to all Atlantans is the only way to truly be a successful 

franchise,” CEO Steve Koonin said. 

 

The mission of the Atlanta Hawks Basketball Club is to entertain and unite the city of Atlanta through basketball. In the 

spirit of unity, the Atlanta Hawks Basketball Club invites players, coaches, alumni, partners, employees, members and 

fans to join the club in support of our team and our city. This new Basketball Club designation reflects our commitment 

to improving the quality of our fan experience, building an emotional connection with our fans and maintaining an 

inclusive environment that welcomes all people. 

  

The Hawks also unveiled a completely new secondary logo (see right) that 

pays tribute to the history of the city of Atlanta.  

 

“Our new secondary logo represents the storied history of our proud city. 

Being True to Atlanta means embracing all parts of its history and we are 

proud that this logo illustrates that so wonderfully,” Koonin said. 

 

The Hawks will unveil a full brand identity, including the most modern and 

cutting-edge uniforms in the NBA prior to the 2015 NBA Draft. 

  

ATTACHMENTS 

Primary.jpg – The Pac-Man logo, featuring the “Atlanta Hawks Basketball Club” wordmark, is the team’s new primary logo. 
 

Partial Primary.jpg – The Pac-Man logo, without a wordmark, is the partial primary logo of the Atlanta Hawks. 
 

Secondary.jpg – The Atlanta Hawks’ new secondary logo, designed to represent Atlanta’s history. 
 

Logo Release Sheet.pdf – The Atlanta Hawks’ logos for 2015-16 and beyond. 
 

### 
 

The Atlanta Hawks, a member of the National Basketball Association since 1968, strive to be champions on the court and in the community and to 

create lifelong memories along the way. On the court, the Hawks have reached the playoffs in eight consecutive seasons, which is the longest 

current streak in the Eastern Conference. Off the court, the Hawks have awarded millions in charitable and in-kind contributions since 2004, 

including grants to area non-profits, scholarships for high school students and renovation of basketball courts in underserved 

neighborhoods. Philips Arena is consistently ranked among the top 10 concert and event venues in the world. In April 2009, Philips Arena became 

the first NBA arena to achieve LEED certification for an existing building as specified by the United States Green Building Council (USGBC). Atlanta 

Hawks Membership which includes your seat for every home game for the 2015-16 regular season games are on sale now at 

www.hawks.com/membership or by calling 866-715-1500! For more information on the Hawks, log on to www.hawks.com today or follow us on 

twitter @ATLHawks. 


