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FANS HAVE THE OPPORTUNITY TO “FLY LIKE A HAWK” COURTESY OF THE ATLANTA HAWKS, SPRITE AND KROGER  

Promotion Offers Grand Prize of Joining a Hawks Road Trip; Life-Size Player Cutouts in Over 200 Stores 

 
ATLANTA ----- The Atlanta Hawks, in conjunction with partners Sprite and Kroger, have launched the “Fly Like A Hawk” 

promotion in more than 200 Kroger stores throughout Georgia. One grand prize winner will travel on the Hawks’ team 

plane when the club travels to Charlotte for their March 28, 2015 matchup against the Hornets.  

 

“We are thrilled to provide Georgians more opportunities to engage with the Atlanta Hawks during this historic season 

and to promote our partnership with two outstanding brands like Kroger and Sprite,” said Andrew Steinberg, Executive 

Vice President and Chief Revenue Officer of the Hawks.  

 

Kroger shoppers will see life-size cutouts of Hawks players Al Horford and Kyle Korver in stores statewide, along with 

stanchions and case cards to explain the offer to shoppers. All fans who register for the promotion are eligible to receive 

a personalized, digitally-autographed photo from their choice of Horford or Korver.  

 

“Kroger is proud to partner with the Atlanta Hawks and Sprite for this unique and fun promotion” says Glynn Jenkins, 

Director of Public Relations for Kroger’s Atlanta Division. “We are honored to be part of an exciting team, and bringing 

consumers added value during this basketball season.” 

 

“Kroger and the Atlanta Hawks are both exceptional partners,” said Kimberly Paige, Vice President, Sparkling Brands, 

Sprite and Flavors, Coca-Cola North America. “We’re excited to give a few of our local fans an up-close and personal 

experience to see the Atlanta Hawks during their record-breaking season.” 

 

Other prizes include:  

• A VIP Hawks Suite Night for the winner and 15 guests at Philips Arena during the 2014-15 season, complete with 

four parking passes in the Georgia’s Own Credit Union Premium Deck 

• Four club seats to a 2014-15 Hawks home game, with the opportunity watch pregame shootaround from a 

courtside location 

 

The Atlanta Hawks Cheerleaders and Hawks Flight Crew will visit select stores during the promotion: 

• Sunday, Feb. 8    

1715 Howell Mill Road  

Atlanta, GA 30318 

11:00 a.m. – 1:00 p.m. 

  

• Saturday, Feb. 21 

10945 State Bridge Road  

Alpharetta, GA 30022 

11:00 a.m. – 1:00 p.m. 

• Sunday, Feb. 15  

3871 Peachtree Road, N.E. 

Atlanta, GA 30319 

11:00 a.m. – 1:00 p.m. 

 

• Sunday, Feb. 22  

4400 Brownsville Road 

Powder Springs, GA 30127 

11:00 a.m. – 1:00 p.m. 

 

Fans wishing to register for the promotion can simply text HAWKS to 26739 for details*, or visit 

www.cokeplaytowin.com/hawks15 for more details.  

 

For more information on the Atlanta Hawks, visit www.hawks.com. 



*By texting ‘HAWKS’ to 26739 you agree that you are providing your express written consent to receive up to 1 text 

message from Sponsor related to the “Fly Like A Hawk” promotion. 

 

ATTACHMENTS 

Horford_Fly_Like_A_Hawk.pdf – A life-size cutout of Atlanta Hawks big man Al Horford greets shoppers at select Kroger 

stores in Georgia as part of the “Fly Like A Hawk” promotion, a collaboration between the Hawks, Sprite and Kroger.  

 

Korver_Fly_Like_A_Hawk.pdf – A life-size cutout of Atlanta Hawks swingman Kyle Korver greets shoppers at select 

Kroger stores in Georgia as part of the “Fly Like A Hawk” promotion, a collaboration between the Hawks, Sprite and 

Kroger. 

 

### 

 

About the Atlanta Hawks  

The Atlanta Hawks, a member of the National Basketball Association since 1968, strive to be champions on the court and 

in the community and to create lifelong memories along the way. On the court, the Hawks have reached the playoffs in 

seven consecutive seasons, which is the longest streak in the Eastern Conference. Off the court, the Hawks have 

awarded millions in charitable and in-kind contributions since 2004, including grants to area non-profits, scholarships for 

high school students and renovation of basketball courts in underserved neighborhoods. Philips Arena is consistently 

ranked among the top 10 concert and event venues in the world. In April 2009, Philips Arena became the first NBA arena 

to achieve LEED certification for an existing building as specified by the United States Green Building Council (USGBC). 

Atlanta Hawks Membership which includes your seat for every home game for the 2014-15 regular season games are on 

sale now at www.hawks.com/membership or by calling 866-715-1500! For more information on the Hawks, log on 

to www.hawks.com today or follow us on twitter @ATLHawks. 

 

About Kroger 

Kroger’s Atlanta Division is headquartered in Atlanta, Georgia and is one of the Southeast’s largest retail grocery chains 

with over 185 stores covering, Georgia, Eastern Alabama and South Carolina. Kroger was recognized by Forbes as the 

most generous company in the U.S. The Company focuses its charitable efforts on hunger relief, K-12 education, 

women’s health initiatives and local organizations in the communities it serves. For more information about Kroger, 

please visit www.kroger.com. 

 

About The Coca-Cola Company 

The Coca-Cola Company (NYSE: KO) is the world's largest beverage company, refreshing consumers with more than 500 

sparkling and still brands.  Led by Coca-Cola, one of the world's most valuable and recognizable brands, our Company's 

portfolio features 17 billion-dollar brands including Diet Coke, Fanta, Sprite, Coca-Cola Zero, vitaminwater, Powerade, 

Minute Maid, Simply, Georgia and Del Valle.  Globally, we are the No. 1 provider of sparkling beverages, ready-to-drink 

coffees, and juices and juice drinks.  Through the world's largest beverage distribution system, consumers in more than 

200 countries enjoy our beverages at a rate of 1.9 billion servings a day.  With an enduring commitment to building 

sustainable communities, our Company is focused on initiatives that reduce our environmental footprint, support 

active, healthy living, create a safe, inclusive work environment for our associates, and enhance the economic 

development of the communities where we operate.  Together with our bottling partners, we rank among the world's 

top 10 private employers with more than 700,000 system associates.  For more information, visit Coca-Cola Journey at 

www.coca-colacompany.com, follow us on Twitter at twitter.com/CocaColaCo, visit our blog, Coca-Cola Unbottled, 

at www.coca-colablog.com or find us on LinkedIn at www.linkedin.com/company/the-coca-cola-company.  
 


