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Tales from Tinder Night: A trip to the Atlanta Hawks’ “Swipe Right Night” 

By: Robby Kalland 

The Hawks announced “Swipe Right Night” sponsored by Tinder to the public with a quick promo plug 

during their December 30 win over the Cavaliers at Philips Arena. No one seemed to notice or care at 

the time about what sounded like and utterly ridiculous idea. My reaction was to burst into laughter on 

press row out of disbelief that it was a real thing, thinking it was some kind of joke, but upon further 

questioning of some people with the team I found out that it was indeed true. The Hawks were hosting 

a “Swipe Right Night” that would be sponsored by Tinder and that was all anyone I spoke with knew. 

Everyone immediately questioned how this would work or what would even be involved in a Tinder 

Night. For those unaware of Tinder, it’s an app that allows you to create a profile with a few pictures and 

a quick bio and then swipe right (for yes) or left (for no) to people in your area that you may want to 

date — well, date or hook up with or whatever — and if the other person also swipes right, you match 

and can exchange messages. It is as much a game as it is a dating site — when matched with someone it 

literally has 2 options, “Message [X]” or “Keep Playing”. 

Naturally, I was skeptical of the promotion and how well it would work, but I was not going to miss it for 

the world because it would either be a successful venture and an interesting social experiment, or an 

unmitigated disaster with people trying to have sex in the 300s level of Philips Arena. Happily for the 

Hawks, it turned out to be a wild success. 

The idea got tons of press and interest from blogs, radio shows, and tv shows — Good Morning America 

and ESPN were running things about “Swipe Right Night” — and it helped fill the arena (I heard 

something like $25,000 in tickets were purchased the day of the game). I even had some friends that 

came to the game just because it was Tinder Night — never mind that one of the best teams in the 

league, the Memphis Grizzlies, were in town. 

Details were kept pretty tight until the night of the event, but they did a good job organizing it all. They 

had three suites designated for the event next to Red — the arena’s Ciroc bar, because of course. The 

first two were open to anyone that showed they had the Tinder app and were swiping — they even had 

a jazzy Tinder/Hawks logo. At the door they had tables set up to fill out a name tag and roses available 

to give to your new match, should you find one. Once two people got matched up and met up in the 

initial Swipe Right Suite, they could move on to the Heineken Lounge area at Philips for drinks and a 

more intimate vibe. 

After an early awkward stage that had a middle school dance vibe — groups of guys and groups of girls 

standing apart from each other — the suite filled out more and there were plenty of conversations and 

connections mad. The idea was that folks would come to the suites to meet up with people they had 

matched with, and once they met if they wanted to move on to the next suite they could. 



This led to a fair amount of people awkwardly wandering around looking down at their phone and up 

and at their phone and up trying to find their matches based off of the pictures and names. Some folks 

were able to find their matches and strike up a conversation, while others walked around for five 

minutes before getting dejected and bailing from the suite. Others took this as an opportunity to do 

some IRL macking and put some work in the old fashioned way, by walking up to random women and 

trying their hand at spitting a little game. Again, this worked better for some than others — in the 20 

minutes I was in the suite, I watched one guy in a Grizzlies jersey get at least five different numbers, just 

getting buckets. 

Inside the Swipe Right Suite, gazing out at the crowd of young people like a proud father, was Hawks 

CEO Steve Koonin, the mastermind behind the entire evening. Koonin was there to bask in the success 

as well as meet with the different media outlets that had showed up to cover the event. He graciously 

did interview after interview, promoting the Hawks with the same energy that he’s shown since he 

joined the club in April 2014. Since joining the club, Koonin’s had to deal with a racism scandal involving 

majority owner Bruce Levenson and GM Danny Ferry and 100% of the team is now up for sale. No one 

could have imagined Koonin handling the situation as well as he has, continuing to preach positivity and 

pushing forward with radical marketing ideas like Swipe Right Night. 

As he tells it, the idea was born before he even joined that Hawks, as he discussed the possibility of 

joining the franchise with his son, David, in the kitchen of their home. He never doubted that it would be 

a huge success, and Wednesday night only affirmed his confidence. Since joining the club, he’s hit on 

every major idea, from bringing back the Pacman logo — the biggest success of them all — to the True 

to Atlanta campaign that involved multiple performances from T.I. on opening night. 

Swipe Right Night accomplished the goal Koonin had set out for it and then some. It brought an influx of 

young people to the game, a demographic the Hawks are desperate to reach, and it also garnered tons 

of positive national media attention — a far cry from a few months ago. Not only were people brought 

in to the arena, but they were treated to quite the performance by the Hawks — which is always 

important when you have a new audience in the arena. Swipe Right Night was a surprising and 

overwhelming success, not unlike this year’s Hawks team. 

 


