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ATLANTA HAWKS ATTENDANCE AND VIEWERSHIP FLY HIGH AS TEAM CONTINUES TO SOAR 

Millennial Audience Has Increased By 196% To Watch NBA’s Leader In Wins 

 

ATLANTA, GA ----- The Eastern Conference-leading Atlanta Hawks are off to the best start in franchise history and have 

become appointment viewing in-person and on television. Attendance at Philips Arena is up by over 2,200 fans per game 

from last season, while viewership of Hawks contests is up 61% through 39 broadcasts on SportSouth in the Atlanta 

market. 

 

Through 20 home games, the Hawks are drawing 16,328 fans per contest, marking one of the largest attendance 

percentage increases in the NBA when compared to the 2013-14 campaign. The team has sold out five-of-the-last-six 

games at Philips Arena and has won 12-of-the-last-13 home contests, leading the Eastern Conference with an .850 home 

winning percentage (17-3) this season. 

 

The popularity of Hawks games among the millennial television audience is particularly high, as viewership among fans 

in the 18-34 year-old demographic has increased by 196% from last year. Earlier this season, the club drew its highest 

single-game television rating since 2011-12, generating a 2.78 rating in the Atlanta market during a Dec. 23 victory over 

the Los Angeles Clippers. 

 

The Hawks host the Indiana Pacers tonight at 7:30 p.m. in the second contest of a season-high seven-game homestand. 

 

For more information about the Atlanta Hawks, visit Hawks.com.  

 

                                                        

### 

 

About the Atlanta Hawks 

The Atlanta Hawks, a member of the National Basketball Association since 1968, strive to be champions on the court and 

in the community and to create lifelong memories along the way. On the court, the Hawks have reached the playoffs in 

seven consecutive seasons, which is the longest streak in the Eastern Conference. Off the court, the Hawks have 

awarded millions in charitable and in-kind contributions since 2004, including grants to area non-profits, scholarships for 

high school students and renovation of basketball courts in underserved neighborhoods. Philips Arena is consistently 

ranked among the top 10 concert and event venues in the world. In April 2009, Philips Arena became the first NBA arena 

to achieve LEED certification for an existing building as specified by the United States Green Building Council (USGBC). 

Atlanta Hawks Membership which includes your seat for every home game for the 2014-15 regular season games are on 

sale now at www.hawks.com/membership or by calling 866-715-1500! For more information on the Hawks, log on 

to www.hawks.com today or follow us on twitter @ATLHawks. 


