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HAWKS EXPERIENCE HUGE SURGE IN HOME ATTENDANCE; TELEVISION VIEWERSHIP UP 30% FROM 2013-14  

 

ATLANTA, GA ----- Attendance at Philips Arena and viewership on SportSouth continues to fly high above last season for 

the Atlanta Hawks. The Hawks are enjoying an extraordinary increase in attendance at home games this season and 

viewers are watching the Hawks on SportSouth at a significantly higher rate than last season. 

  

Through their first five contests at Philips Arena, Atlanta has seen a 12.6% increase in home attendance per game 

compared to last season, and has experienced a 30% increase in television viewership for the first 10 games of the 2014-

15 campaign compared to the 2013-14 season. 

  

After five matchups at home this season, the Hawks have welcomed 84,172 fans into Philips Arena for an average 

nightly attendance of 16,834. The five-game opening stretch of 2013-14 saw Atlanta draw 73,601 fans, an average of 

14,720 per night, marking a difference of 2,114 people per game between the two seasons. 

  

Through 10 games, the Hawks’ viewership numbers on SportSouth are up 30% from last year’s regular season in the 

Atlanta market. The club drew its highest television numbers of the season for the Nov. 18 game against the Los Angeles 

Lakers, with peak watching occurring during the quarter-hour beginning at 9:00 p.m. 

  

For more information about the Atlanta Hawks, visit Hawks.com.  

 

                                                        

### 

 

About the Atlanta Hawks 

The Atlanta Hawks, a member of the National Basketball Association since 1968, strive to be champions on the court and 

in the community and to create lifelong memories along the way. On the court, the Hawks have reached the playoffs in 

seven consecutive seasons, which is the longest streak in the Eastern Conference. Off the court, the Hawks have 

awarded millions in charitable and in-kind contributions since 2004, including grants to area non-profits, scholarships for 

high school students and renovation of basketball courts in underserved neighborhoods. Philips Arena is consistently 

ranked among the top 10 concert and event venues in the world. In April 2009, Philips Arena became the first NBA arena 

to achieve LEED certification for an existing building as specified by the United States Green Building Council (USGBC). 

Atlanta Hawks Membership which includes your seat for every home game for the 2014-15 regular season games are on 

sale now at www.hawks.com/membership or by calling 866-715-1500! For more information on the Hawks, log on 

to www.hawks.com today or follow us on twitter @ATLHawks. 

 

 


