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HAWKS AND AUDEMARS PIGUET ANNOUNCE PARTNERSHIP 
World-Renowned Watch Brand Becomes the Official Time Keeper of the Atlanta Hawks and Philips Arena 

 
ATLANTA, GA ----- The Atlanta Hawks and Audemars Piguet, a luxury watch manufacturer established in 1875 in Le 
Brassus, Switzerland, announced a corporate partnership today. The partnership with the Hawks marks Audemars 
Piguet’s first with a team in any professional sport in the United States. Audemars Piguet will serve as the team’s ‘Official 
Time Keeper’ exclusively presenting the Two Minute Warning of the 2nd quarter and the Audemars Piguet Final Minute 
of the 4th quarter and receiving corresponding signage throughout the arena at those junctures. Audemars Piguet will 
also present the “Countdown to Tip-Off”, a 15-minutes countdown before the Hawks and their opponent meet at the 
center court to begin the game.  
  
“We are thrilled with the prospect of partnering 
with one of the preeminent fine watch-
manufacturers in the world” said Hawks Executive 
Vice President and Chief Revenue Officer Andrew 
Steinberg. “Moreover, we are honored that 
Audemars Piguet has demonstrated such an 
outstanding commitment to our organization, 
culminating in their first team partnership in all 
professional sports.” 
  
The Swiss company will also have a presence 
outside of Philips Arena as they will have strong 
visibility on the Hawks massive exterior marquee, a 
digital clock which displays HD-video and images, 
that sits atop the Centennial Tower parking deck 
outside of Philips Arena on the corner of Marietta Street and Centennial Olympic Park Drive. 
  

“Professional sports is nothing new to Audemars Piguet as the brand has had a long 
tradition of relationships with many of the world’s greatest athletes” said Xavier 
Nolot, CEO Audemars Piguet (North America) Inc. “Announcing the partnership 
following the team’s strong showing during the playoffs is incredibly exciting and we 
could not be more proud to have a place of honor at Atlanta’s beloved Philips Arena 
and the association with Danny Ferry, Coach Bud and the entire Atlanta Hawks 
organization.” 
  
Audemars Piguet’s list of ambassadors includes successful professional athletes in 
several sports, including: the PGA’s Nick Faldo and Lee Westwood, FC Barcelona 
soccer star Leo Messi, the NBA’s LeBron James and retired cricket star Sachin 
Tendulkar among others. 
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About Audemars Piguet 
Audemars Piguet is the oldest fine watchmaking manufacturers still in the hands of its founding families (Audemars and 
Piguet). Since 1875, the company has written some of the finest chapters in the history of Haute Horlogerie, including a 
number of world firsts. In the Vallée de Joux, at the heart of the Swiss Jura, numerous masterpieces are created in 
limited series embodying a remarkable degree of horological perfection, including daring sporty models, classic and 
traditional timepieces, splendid ladies’ jewellery-watches, as well as one-of-a-kind creations. www.audemarspiguet.com 
 
 
Follow Audemars Piguet on: 
Facebook:       http://www.facebook.com/audemarspiguet    
Twitter:           http://www.twitter.com/AudemarsPiguet   
YouTube:        http://www.youtube.com/aptvofficial   
Google+:         http://plus.google.com/+audemarspiguet 
Weibo:             http://e.weibo.com/audemarspiguetchina  
Youku:            http://u.youku.com/aptvofficial   
Instagram:       http://instagram.com/audemarspiguet  
 
 
 
 
The Atlanta Hawks, a member of the National Basketball Association since 1968, strive to be champions on the court and in the 
community and to create lifelong memories along the way. On the court, the Hawks have reached the playoffs in seven consecutive 
seasons, which is the longest streak in the Eastern Conference. Off the court, the Hawks have awarded millions in charitable and in-
kind contributions since 2004, including grants to area non-profits, scholarships for high school students and renovation of 
basketball courts in underserved neighborhoods. Philips Arena is consistently ranked among the top 10 concerts and event venues in 
the world. In April 2009, Philips Arena became the first NBA arena to achieve LEED certification for an existing building as specified 
by the United States Green Building Council (USGBC). Atlanta Hawks Membership which includes your seat for every home game for 
the 2014-15 regular season games are on sale now at www.hawks.com/membership or by calling 866-715-1500!  For more 
information on the Hawks, log on to www.hawks.com today or follow us on twitter @ATLHawks. 
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