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NBA FAMILY RAISES AWARENESS AND ENCOURAGES FANS TO 

UNITE IN THE FIGHT ON WORLD AIDS DAY 
 

-- NBA Players Pau Gasol, Al Horford, and Russell Westbrook and WNBA Player 

Candice Wiggins Featured in Greater Than AIDS PSA Debuting on Dec. 1-- 

 
NEW YORK, Nov. 30, 2010 – As part of the NBA Cares Season of Giving, the NBA 
family will debut a new television and radio public service campaign to raise HIV/AIDS 
awareness in support of World AIDS Day on Dec. 1. Through a variety of collaborative 
efforts, highlighted by a partnership with the Greater Than AIDS campaign, the league 
and its teams and players will help increase awareness about HIV/AIDS and reduce the 
stigma surrounding the disease.    
 
A new series of NBA Cares/Greater Than AIDS public service announcements – 
featuring NBA stars Pau Gasol (Los Angeles Lakers), Al Horford (Atlanta Hawks), 
Russell Westbrook (Oklahoma City Thunder), and WNBA star Candice Wiggins 
(Minnesota Lynx) – will debut on World AIDS Day and continue airing throughout the 
season. The PSAs will encourage fans to visit a dedicated information portal at 
www.greaterthanaids.org/nba. 
 
“As an 11-year-old boy living in Barcelona, the news that Magic Johnson was HIV 
positive deeply impacted me,” said Pau Gasol.  “Today, as a professional basketball 
player, I am grateful to raise awareness and funding for HIV/AIDS in the hopes that we 
will soon find a cure for this devastating disease.” 
 
In addition, players, teams and coaches will help to raise awareness by wearing special 
red-and-white apparel oncourt during games played on Dec. 1. Players will wear special 
adidas shooting shirts featuring the AIDS ribbon and headbands and wristbands provided 
by For Bare Feet. Coaches will wear red ties courtesy of Joseph Abboud. Teams will also 
host community events and special in-arena nights throughout the month.   
 
“In the early days of the epidemic, the NBA was among the first organizations to speak 
out about AIDS,” said Drew Altman, Ph.D., president and CEO of the Kaiser Family 
Foundation, which provides direction to Greater Than AIDS.  “By joining with Greater 
Than AIDS, the NBA is showing great leadership in using the power of its brand, teams, 
and players to ensure that attention does not wane and, even more importantly, to 
confront the stigma that persists.”  
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Also on Dec. 1, the NBA Store on Fifth Avenue in New York City, in association with 

(Red)ΤΜ , will light the store windows red in honor of World AIDS Day. Fans will be 
able to purchase commemorative red-and-white adidas T-shirts featuring the NBA 
Logoman wearing an AIDS awareness ribbon at the NBA Store on Fifth Avenue and on 
NBAStore.com.  A portion of the sales will benefit The Global Fund to Fight AIDS, 
Tuberculosis and Malaria.   
 
The league and its players have supported HIV/AIDS research and education in a variety 
of ways, including leadership in the Global Business Coalition on HIV/AIDS, 
Tuberculosis and Malaria; HIV/AIDS testing; grassroots activities; education workshops; 
and charitable donations. As part of the Basketball without Borders program – one of the 
cornerstones of the NBA’s global outreach efforts – the NBA has brought HIV/AIDS 
awareness programs to youth from more than 100 countries and territories around the 
world. 
 

About Greater Than AIDS   
Greater Than AIDS is an unprecedented collaboration among a broad coalition of public and 
private sector partners united in response to the HIV/AIDS crisis in the United States, in 
particular among Black Americans and other disproportionately affected groups.  The Kaiser 
Family Foundation – a leader in health policy and communications – provides strategic direction 
and day-to-day management, as well as oversees the production of the media campaign.  The 
Black AIDS Institute – a think tank exclusively focused on AIDS in Black America – provides 
leadership and expert guidance and directs community engagement.   For more information: 
www.greaterthan.org/nba 
 

About NBA Cares 
NBA Cares is the league's social responsibility initiative that builds on the NBA's long tradition 
of addressing important social issues in the United States and around the world.  Through this 
umbrella program, the NBA, its teams and players have donated than $145 million to charity, 
completed more than 1.4 million hours of hands-on community service, and created more than 
525 places where kids and families can live, learn, or play, in  22 countries on five continents.  
NBA Cares works with internationally recognized youth-serving programs that support 
education, youth and family development, and health-related causes, including: KaBOOM!, 
Special Olympics, Boys and Girls Clubs of America, UNICEF, the Make-A-Wish Foundation, 
and the Global Business Coalition on HIV/AIDS, Malaria and Tuberculosis. 
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Contact: 
Jonathan Hammond, NBA, (212) 407- 8671or jhammond@nba.com 
Madeline Wehle Crandall, NBA, (212) 407-8284 or mcrandall@nba.com 
 

 


